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“Monaco’s book was an instant classic when it first
SEOURTH EDITION came out, and with new sections in its anniversary
edition, is more essential than ever. A landmark in
media studies, it is unique in its sophisticated
understanding of both the art and technology of
film.” —Molly Haskell, critic

Richard Gilman referred to How to Read a Film as simply
"the best single work of its kind." And Janet Maslin in The
New York Times Book Review marveled at James Monaco's
ability to collect "an enormous amount of useful
information and assemble it in an exhilaratingly simple
and systematic way."

Now, in this new fourth edition, James Monaco bring
his work fully up to date and into the twenty-first century
as he explores the new and still-evolving digital context of
film, multimedia, virtual reality, cyberspace, and how they
all relate to film. This completely revised and expanded
edition also features a new preface, several new sections,
nearly five hundred illustrative film stills, and more than
sixty diagrams.

Monaco once again looks at film from many vanta;
points, as art and craft, sensibility and science, tradition
and technology. After examining film's close relation to
other narrative media such as the novel, painting,
photography, television, and even music, the book
discusses the elements necessary to understand how films
convey meaning, and, more importantly, how we can best
discern all that a film is attempting to communicate. In
addition, Monaco stresses the still-evolving digital context
of film throughout and his chapter on multimedia brings
media criticism into the twenty-first century.
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James Monaco is a writer, publisher, and producer. His books include American Film Now, The New Wave, The
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